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Abstract
In recent times, Indian women entrepreneurs have increased a lot because of varying socio-cultural environment and also
because of increase in educational and developmental opportunities. Women entrepreneurship has been considered to be an
important resource of economic growth of any nation. Women entrepreneurs create opportunities not only for themselves but
also provide employment for others. Entrepreneurship development is a significant part of human resource development.
Compared to other countries the development of women entrepreneurship is very low in India. This paper focuses on women
entrepreneurship. The paper talks about the socio-economic factors of women entrepreneurs and the problems faced by them.
Primary data is collected from women entrepreneurs in and around Hyderabad District in Telangana state. Secondary Data
has been collected from number of articles, books, periodicals and websites. An extensive literature review is done on
women entrepreneurs. The data was analyzed quantitatively using frequency distributions and descriptive statistics while
Chi-square distribution was used to establish associations between variables. The study revealed that the major socio-
economic factors influencing the women entrepreneurs in India are role ambiguity, Stress Management, lack of time
management and proper social support. Both the government and private sectors have a major responsibility to promote
entrepreneurship development for women. The development of women and women entrepreneurship cannot be achieved
without their interventions.
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I. INTRODUCTION
The act of setting up an innovative business or invigorating an existing business in order to take advantages from new
opportunities and take risk from new challenges is defined as Entrepreneurship. Entrepreneurs shape the economy by creating
wealth and provide jobs to others and also are involved in creating innovative products and services. Indian Women has to
play multidimensional roles in society. During the last two decades, there is a raise in number of Indian women entrepreneurs
and are progressively changing the face of business today, both literally and metaphorically. Women have achieved a
substantial development in their state of mind by being independent and by balancing both their personal and professional life
thus creating employment opportunities for themselves. But still there are certain issues which are affecting them to take
advantage of the potential available in India.

Women entrepreneurship is a crucial part of an undeniable developmental effort of any economy that seeks to empower the
disempowered. Women empowerment requires a fundamental and dynamic change in their perception, expectations and a
rationale understanding of their needs and problems. Women’s economic participation and empowerment are important in
strengthening women’s rights and enabling women to have control over their lives and wield influence in the society. This
lead to an immense growth in the entrepreneurship opportunities available to women.

II. REVIEW OF LITERATURE
The study conducted by Kishore (2008), revealed that women empowerment emphasizes majorly on women’s decision-
making roles, their economic self-confidence, their legal rights, inheritance and protection against all forms of discrimination,
in addition to the elimination of barriers such as access to education and information. According to Darrene, Harpel and
Mayer, (2008), the study exposed the fact that the education achievement level is faster for self employed women than that
for other managerial job.

The study conducted by Singh, (2008), revealed that major obstacles in the growth of women entrepreneurship are lack of
interface with successful entrepreneurs, lack of social support for women entrepreneurs, low priority given by bankers to
provide loan to women entrepreneurs, family responsibility, gender discrimination and missing network. Lall & Sahai,
(2008), in his study identified Psychographic variables and entrepreneurs characteristics for future growth and expansion.
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The study also recommended that in spite of significant growth in number of women taking up family owned business, still
they have lower status and face more operational challenges in running business.

According to a study woman started entering into entrepreneurial activities to find innovative ways to make sure that they can
financially support their families during catastrophe. (Woodward, 2007). Slate (2007) in his study revealed that to gain more
flexibility and control over their work and personal lives, in an attempt to enhance work-life balance lots of women have
started the businesses on their own. Schapira, (2005) studied that Women entrepreneurs are recognized to experience
economic success, employing 19.1 million people and generating $2.5 trillion in sales. However, achieving work-life balance
for these women is a continuous challenge which entails balancing multiple roles such as business owners, mothers, and/or
spouses in an effort to achieve flexibility and balance.

Center for Women’s Business Research, (2007), revealed that the problem of work-life balance challenges for women
entrepreneur will continue to increase as the number of women-owned businesses continues to grow at twice the rate of other
U.S. firms. According to Global Entrepreneurship Monitor (GEM) report (2007), over 200 million women are employed
across all industry sectors, out of which nearly 50% are from developing countries.

The study conducted by Roche and Baskerville (2007), suggested that Women entrepreneurs would benefit from employing
success strategies through proactive approach that will assist them in achieving work-life balance. Boyum-Breen, (2006)
opinioned that women changed the traditional family structure once our society knew by entering the workforce in great
numbers and experienced the challenge of managing work and life responsibilities.

According to Jalbert and Susanne (2000), Women entrepreneurs have common characteristics like quick communication
skills, innate people skills, consensus building competencies, and fostering integrating abilities. Women must use all these
skills to make suitable decisions for their families and for themselves. Das, (2000) performed a study on women
entrepreneurs of SMEs in Tamilnadu and Kerala. The initial problems faced by women entrepreneurs are quite similar to
those faced by women in western countries. However, Indian women entrepreneurs faced lower level of work-family conflict
in comparison with western countries.

Charmes & Wieringa (2003), investigated the elements in women‘s empowerment process which includes awareness,
alternatives, resources, influence, society, network and participation. This dimension of women‘s empowerment is related to
develop women‘s capability to make both the strategic life choices and choices related to daily life. Lalitha (1997) in her
study on rural women empowerment and development banking reported the profile of the effective women borrowers.
Majority of them belonged to the middle age, were married, illiterate, belonged to backward caste of Hindu religion and were
agricultural laborers.

Raju and Firdousi (1997) in their study on DWCRA women of Andhra Pradesh noticed that majority of DWCRA members
were in the age profile of 20-40 years and studied women’s development: issues, concerns and approaches in three districts of
Andhra Pradesh. According to Jhamtani, (1995) rural women in India constitute 77 per cent of the women population. They
share plentiful responsibility and perform a wide range of duties in managing the family, even then they suffer from being
both economically and socially unnoticeable.

III. OBJECTIVES
1. To examine the amount of impact of Socio economic factors on Women Entrepreneurship development.
2. To identify the factors of hindrance for women entrepreneurship.
3. To put forth certain suggestions and conclusions based on the findings that have been arrived.

IV HYPOTHESES
Null Hypothesis (Ho) There is no significant impact of Socio economic factors on the development of Women
Entrepreneurship.
Hypothesis- 1: There is no significant impact of Age on the development of women entrepreneurship.
Hypothesis- 2: There is no significant impact of Educational Qualifications on the development of women entrepreneurship.
Hypothesis- 3: There is no significant impact of years of prior experience on the development of women entrepreneurship.

V. RESEARCH METHODOLOGY
The survey was conducted in Hyderabad District in Telangana state. Hyderabad is the capital city of Telangana state. The city
has many trading, manufacturing and Service organizations which is suitable for conducting research. The study was
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conducted using both the primary data and secondary data. Field survey method was employed to collect primary data from
50 respondents in Hyderabad District by using judgment sampling. The participants selected for this study consisted of
women entrepreneurs of different small and medium scale industries in Hyderabad District. Structured questionnaire is used
for data collection. Secondary data was collected from various books, journals, newspapers, magazines, reports, periodicals,
reports, internet, unpublished thesis. The relevant literature published and accessed online through websites was also
considered. The reliability of questionnaire was determined by using Cronbach’s Coefficient alpha. The information thus
collected has been analyzed using SPSS. In this study the raw data collected are classified, edited and tabulated for analysis.
The data was analyzed quantitatively using frequency distributions and descriptive statistics while Chi-square distribution
was used to establish associations between variables.

V. DATA ANALYSIS
Reliability can be defined to the extent to which a variable is consistent in what it is intended to measure. In the present
research, the reliability of questionnaire was determined by using Cronbach’s Coefficient alpha.

Table-1: Reliability Statistics

Cronbach's Alpha
Cronbach's Alpha Based on

Standardized Items N of Items
.804 .821 12

The reliability coefficient indicated that the scale for measuring is quite reliable. An alpha value of 0.796 or above is
considered to be the criterion for demonstrating internal consistency of new scales and established scales respectively.

The data collected were put to statistical analysis using Statistical Package for Social sciences SPSS package version 22. The
tools, which were employed to test the drafted hypothesis for analysis, included Chi-square Analysis.

Hypotheses testing
Hypothesis- 1: There is no significant impact of Age on the development of women entrepreneurship.
Rating of Entrepreneurial experience * Entrepreneurial Age.

Table-2: Crosstab Rating of Entrepreneurial experience * Entrepreneurial Age
Entrepreneurial Age

Total
Below 20

years
21-30
years 31-40 years

41-50
years

Above
50

years
Rate of
Entrepreneurship
experience

Count 3 24 13 5 5 50
% within
intensity of
Entrepreneurial
Age

6% 48% 26% 10% 10% 100.0
%

Total Count 3 24 13 5 5 50
% within
intensity of
Entrepreneurial
Age

6% 48% 26% 10% 10% 100.0
%

Table-3: Chi-Square Tests
Value df Asymp. Sig. (2-sided)

Pearson Chi-Square 126.829a 4 .000
Likelihood Ratio 118.970 4 .000
Linear-by-Linear Association 87.2107 1 .000
N of Valid Cases 50

Inference: The Cross tabs and Chi Square analysis indicated that the Null hypothesis is rejected which means ‘There is no
significant impact of age on the development of Women Entrepreneurship’ is rejected.  The analysis indicates that there is
definitely a strong association of age on the women entrepreneurship development.  The respondent’s opinion towards their
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business experience is well against null hypothesis indicating that age has a strong role to play in Women Entrepreneurship’s
success and growth.

Hypothesis- 2: There is no significant impact of Education on the development of women entrepreneurship.
Rating of Entrepreneurial experience * Entrepreneurial Education

Table-4: Crosstab Rating of Entrepreneurial experience * Entrepreneurial Education
Entrepreneurial Education

Total
Illiterat

e

Literate
(without
Formal

education)

Primary
Educatio

n
Secondary
Education

Gradu
ation

compl
eted

Post
Graduatio

n
Rating of
Entrepreneurial
Experience

Count 8 6 13 9 8 6 50
% within
Entrepreneurial
Education

16% 12% 26% 18% 16% 12% 100.0%

Total Count 8 6 13 9 8 6 50
% within
Entrepreneurial
Education

16% 12% 26% 18% 16% 12% 100.0%

Table-5: Chi-Square Tests
Value df Asymp. Sig. (2-sided)

Pearson Chi-Square 72.942a 5 .000
Likelihood Ratio 69.944 5 .000
Linear-by-Linear Association 41.752 1 .000
N of Valid Cases 50

Inference: Impact of Entrepreneurial Education has been proved to be essentials of entrepreneurial success .The survey’s
responses rejected the null hypothesis that indicated there is no impact of entrepreneurial Education over the success of
women an entrepreneur.

Hypothesis- 3: There is no significant impact of years of prior Experience on the development of women
entrepreneurship.

Rating of Entrepreneurship development* years of prior experience

Table-6: Crosstab Rating of Entrepreneurship development* years of prior experience
Years of prior Experience

Total
Less than 1

yr 1-3years 3-5years
Above 5

years
Rate of Entrepreneurship

development
Count 8 9 24 9 50

% within Type of Years
of prior Experience

16% 18% 48% 18% 100.0%

Total Count 8 9 24 9 50
% within Type of Years

of prior Experience
16% 18% 48% 18% 100.0%

Table-7: Chi-Square Tests
Value df Asymp. Sig. (2-sided)

Pearson Chi-Square 45.138a 3 .000
Likelihood Ratio 47.245 3 .000

Linear-by-Linear Association 31.032 1 .000
N of Valid Cases 50
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Inference: The null hypothesis indicating that there is no significant impact of years of prior Experience on the development
of women entrepreneurship has been proved to be rejected and hence proving their impact on success of women
entrepreneurship.

VI RESULTS AND DISCUSSION
The study established that most of the entrepreneurs (74%) were aged between 21 to 40 years with a mean age being 33
years. This depicts a youthful group of women entrepreneurs and when the age brackets are expanded, 84% of the
respondents are below 45 years. This can be recognized that women entrepreneurs exploit new opportunities and also like to
venture into micro and small enterprises to earn income and to support family.

On educational qualifications, the study established that most of the entrepreneurs had formal education, 13% had primary
education, 9% secondary education, and 8% post-secondary education. It is observed that better educated entrepreneurs are
entering the business and that higher level of education entails higher levels of business performance.

On whether the women entrepreneurs had prior experience in running the businesses, the majority (48%) indicated they had 3
to 5 years of experience in operating businesses. This experience helps the entrepreneurs to contribute positively to the
performance of their enterprises.

VII PROBLEMS ENCOUNTED BY WOMEN ENTREPRENEURS
The basic problems encountered by women entrepreneurs are as follows:

1. Women are not treated equal to men and their business approval to start is decided by the head of the family. Male
chauvinism is still prevalent, though our constitution speaks of equality between genders.

2. Even though there is an increase in women entrepreneurs, many women are still struggling to find the right work-life
balance.

3. Women in India are overburdened with family responsibilities which take away a lot of their time and energy. It will
be very difficult to ponder and run the enterprise successfully in such circumstances.

4. Women businesses are still perceived as risky by bankers, creditors and financial institutes and are not coming
forward to provide financial assistance to women borrowers on the ground of their less credit worthiness and more
chances of business failure.

5. Due to lack of proper education, women entrepreneurs are not aware of  the technological development, new
methods of production, marketing and other governmental support which will help them to prosper.

6. Traditions and customs stand as an obstacle before women to grow and flourish as successful women entrepreneurs
as they are prevalent in the Indian society.

7. In competitive market, women entrepreneurs have to struggle hard to survive in the market against the organized
sector and their competitive male counterpart who have huge experience and competence to adopt advanced
technology in managing enterprises.

VIII CONCLUSION
In today’s era of modernization the women entrepreneurs in India are rapidly increasing. It is imperative to design
programmes at policy level which will address issues like attitudinal changes, training, supportive services to women
entrepreneurs. The vital prerequisite for women entrepreneurship development is to make aware the women regarding her
existence, her unique identity and her contribution towards the economic growth and development of country.
Implementation at national and state level policies should ensure that women entrepreneurs have equal opportunities to face
the challenges.
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